THE CARDS ARE OUT THERE


EVENTS
 Events announced between Newsletters will be posted in the News section of  www.aviapc.com as will the corrections that usually seem necessary for this section.
Known collectable shows are: 
 

	2006
	  

	8 Jan
	Croydon Old Terminal

	11 Feb
	Basel-Mulhouse Eurairport.                    pvandewalle@eurairport.com

	18 Mar
	Brussels – Zaventem village BRUconvention@hotmail.com

	19 Mar
	Manchester Airport T2

	25 Mar
	Stuttgart Musberg village str-convention@web.de

	23 Apr
	Gatwick. NEW LOCATION   K2 leisure, Pease Pottage Hill, CRAWLEY

	24 Jun
	Frankfurt Schwanheim Village theairlinecollectors@gmx.de

	6-8 July
	Airliners International Washington DC USA www.ai2006.com

	4-5 Nov
	Frankfurt Schwanheim Village . As above


Few surprises recently – big numbers for old Hong Kong and Singapore, USA photographic pioneers at known locations,  and photographic Latin America. A card that can be guaranteed to attract is the Air Vietnam airline issue Caravelle , 
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and one example went from Canada to Germany for $65 = £38. While this is high, the first examples to appear on Ebay were making two or three times this – so as more emerge , even the rarest cards are re-evaluated.  Nearer home competition between several club members drove a 1930 s Tuck card up to around 10 times the £4 that the seller from Westmoreland had entered as a start price.  The full title of this one , shown overpage is “Over the hills to Skye in a Northern & Scottish Airways Liner” 
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Generally it seems there are fewer new buyers coming in from the US and UK. Germany is still strong for buyers and sellers and there is now more interest from France and Italy. Another new development is the availability (at START prices already maybe 50 times what they would cost locally) of new airline and airport cards from China. This one is a Zhejiang Airlines A.320. 
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These appear to genuinely official advertising cards made in conjunction with China Post – but maybe also with an eye on the western collector. The Internet features strongly in my analysis of trends in the centrefold article too. 
